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It's a pity elegant handwriting is almost a lost art when
there are still craftsmen who labour to make the most
exquisite writing instruments.

By TIONG KEAN KOK

HE description alone is enough to
I make one’s mouth water: “a jew-
eller’s dream, the rare conch
pearl, also known as the rose peari of
the Caribbean with its silky coral pink
hue fires the imagination of the design-

To create the right buzz, the opening of the
tiny Kuala Lumpur boutique saw the launch
of Perles de Caran d’Ache, which is
a unique piece priced at
RM288,000, and a showcase of
the La Modernista Diamonds that
the Guinness World Records
declared as the most expensive pen

ers with its subtle yet striking colour...
(and) surrounded by diamonds set in
two spirals of 18-carat white gold and
two Akoya pearls for an enchanting
effect.”

This ostentatious beauty actually
refers to a pen. But this is no ordinary
tool designed for scribbling on paper. It
is Caran d’Ache’s latest collector’s item,
the Perles de Caran d'Ache.

This perfect marriage of fine writing
and jewellery also boasts no fewer than
160 diamonds spiralling gently along
the slender body of the pen and has the
distinction of being the esteemed Swiss
luxury house's first limited edition for
women.

Caran d'Ache, well regarded as the
go-to brand for fine arts instruments, is
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fountain and ballpoint pens. It turns
common stationery into the most
exquisite possessions where even the
mechanical pencil can be a coveted
piece of bling. That it started out hum-
bly as a pencil factory makes its current
position as a much sought after status
symbol all the more remarkable,

Established in 1924 by Arnold
Schweitzer in Geneva where it is still
based, Caran d'Ache finally made its
presence felt in South-East Asia with
store openings in Kuala Lumpur and
Singapore recently.

CARAN d'Ache’s master craftsman Niklaus
Muller gives an insight into the world of pre-
cision pen making.

What main qualities should a pen crafts-
man possess?

An open and artistic mind, a sense of the
aesthetic and to be able to identify luxury
and fashion trends, as well as with the
brand.

You started with Caran d ‘Ache as a techni-
cian. How did you eventually become a
?

Caran d'Ache was a small company then

with limited human resources. | was required

to not just design the machines but also the
pens that came out of the machines! [ even-
tually decided to pursue design further.
When did you retire?

Officially in May 2005 but | have never
really retired as [ have continued to be
invalved in all sorts of projects and consul-
tancy work with Caran d'Ache.

What do you love about your job?

1 get to work on different type of projects
and meet all sorts of people whether it is the
artists, the designers, the suppliers and so
on, You can learn so much from every one of
them,

What is the most challenging aspect of your
job?

The Perles de Caran d'Ache penis a
jeweller's dream, with a ‘nightmarish’ price
of RM288,000.

The right stuff

in 2001 when it carried a whopping

price tag of £169,000 (RM895,700 at

present conversion rates) when it went
on sale in London.

The specifications for the La Modernista
are equally beguiling: this one-of-a-kind
fountain pen is made of rhodium-coated
solid silver components, boasts an 18-
carat gold nib and is covered all over in
diamonds and rubies. La Modernista is
. created to pay homage to Antoni Gaudi,
said to be the most famous modernist
architect.

price tag of ... RM1.48mil!

The made-to-order work of art carries a

But lest you think that these pens are all

pen-making process
is meticulous and
controlled«

NIKLAUS MULLER

[»Every step in the ]

N

Each and every project
couldn't have succeeded with-
out team work. As the leader
of my team, my challenge
was to coach, direct, advise,
motivate, analyse and listen.

show and no substance, Caran d’Ache invited
its veteran craftsman, Niklaus Muller, 70, to its
boutique recently to give an insight into the
intricacies of pen-making.

Muller first joined Caran d’Ache in 1961 as
a technician before his passion for craftsman-
ship saw him rise through the ranks to even-
tually become a chief craftsman. Although
formally retired now, Muller continues to
enjoy his role as the brand's ambassador of
sorts.

During his appearance in Kuala Lumpur,
Muller is quick to stress, in line with Swiss
tradition, that “every step in the pen-making

process is meticulous and control-
led. The human element 15 vital in
ensuring that only the highest
quality is achieved.”
As Muller demonstrates a
run-through of the manual
process, it becomes evident
just how delicate the whole
thing is. It requires the utmost
precision, God-like patience
and an obstinate ambition for
perfection, Every item is also
submitted to rigorous checking
where no detail, however small, is
spared.

able to fit inside this very slim body

the Goliath cartridge, which is Caran
d'Ache’s “giant” and long lasting car-
tridge.

Which collection are you proudest of?
The Varius collection because it is a
fantastic example of technical and aes-

thetical challenges brought about by the

(seamless) use of different

materials and the infinite

What satisfaction did you possibilities that it
get out of the job? possesses.

Seeing the beauty of the In your own words,
end result and people buy- what separates a
ing the products that you good pen from a
had worked so hard on. one?

The amount of preci- The level of
sion, detailing and craftsmanship
effort is astounding. involved, of
Why do you think the — course!

Swiss are such inno- Caran D'ache La Modemnistais ~ What do collectors
vators when it com a one-of-a-kind fountain pen usually look for?
to such craftsman- made of rhodium-coated solid A strong unique-
ship? silver components, boasts an ness, whether it is

The lack of raw I18-carat gold nib and is covered  the technology
material in all over in diamonds and rubies.  employed, the
Switzerland probably materials used or
pushed us to develop these qualities to dif- the design.
ferentiate ourselves from our bigger neigh- How has the demands of pen craftsmanship
bours. evolved or changed over the years?

The first pen you designed is the Madison.
and aesthetically, what sets it
apart from the other collections?
It was the first luxury pen for Caran
d'Ache. The technical challenge was to be

People are becoming more and more
appreciative of the human element that goes
into making a pen and are looking for more
than just the pen that writes. They are look-
ing for an emotional link.

Pen master
craftsman
Niklaus
Muller.

When I point out that no sane person
would pay an arm and a leg for a pen just to
write with it, Muller grins and replies, “These
are pieces of art. A pen collector is also some-
one who appreciates artistic pieces.”

Justifying the price tag too are the materials
used, and everything is of the highest stand-
ard (see ‘Sum of some parts’). “Great considera-
tion goes into the choice of materials to
ensure that our products are highly resistant,
long lasting and beautiful,” says Muller.
“Everyone knows that we make the best nibs,
the best ink cartridges and so on. For example
our ballpoint pens can write up to 640 A4
sized papers continuously. Our ink is also a
NOUSE rA0eMATK: ORE 0L IS st WsthiLLive

qualities is that it doesn't wear off in UV light
and remains visible after a long time.”

Apart from the above limited editions,
Caran d'Ache’s permanent pen collections
include the Hexagonal Collection (inspired by
the hexagonal shape), the Madison Collection,
distinguishable by its sexy, slim shape, and
the timeless Leman Collection.

W The Caran d'Ache boutique is located at
Pavilion KL shopping mall. For more information
on the brand call 03-2141 6421, or visit www.
carandache.ch.

Sum of
some parts

HERE are some of the commonly
employed materials that make Caran
d'Ache writing instruments so lust-wor-
thy:

Eighteen-carat yellow gold/ white gold

The gold used is certified by the Office
of Precious Metals and carries its hall-
mark as well as the personal mark of the
craftsman,
Silver

Silver-plated elements are 999/1000
fine.
Platinum

Rare, pure and durable, platinum is the
most exclusive precious metal with a
purity that enhances the diamonds,
Rhodium

A rare metal in the platinum family, it
is 10 times more expensive than gold but
with the advantage that it is resistant to
oxidation, ensuring that it always keeps
its beautiful sheen.
Chinese lacquer

A natural product from China, its use
involves a highly complex art inspired by
the great Eastern masters. It comes in
blue, black and red, and the colour lasts
longer than synthetic lacquer.
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Philippe da Korodi, the new CED of Caran dAche, believes that a pen

reflects an owner's personality more than a watch.

Penned in style

Specially
designed
for the
female

CUStomer,

Perles de Caran
dAche, under
the Harvest
Collection,
offers a -
SEUMMINg
collection of
pens designed
around the
Akoya pearl,
diamonds and
1B-carat gold
nibs. Its
accossones
come in calfskin
leather. Prices
range from
RMIIL 500 to
RMI4 500,

The |atest offering in the
supreme divinity theme is the
Hindu God, Shiva. Hand-made in
solid silver,
the pen
boasts
intricate
details.
Prices range
from

L=

4 This first
fimit ed
edition is
devoted
entirely to
women and peys
tribute to one of
nature’s
exeeptional
treasures: the
conch pearl. The
rase pearl of the
Caribbean is set
with two Akoyz
pearls and the
body of the penis
surrounded by 80
diamands set in
two spirels of |B-
caral gold. Price:
RM288,000

A pristine white
pen joins the Les
Couleurs du Leman
collection that pays
tribute to colour.
The purity of white
together with tha
absoluteness of
black crestes &
modern classic.

Prices range from

RMI.280 to

RMZ 320.

h

Thebrand’s signature hexagonal shape is revisited in
thelatest Ecridor Rotafion - dedicated to all lovers of
architecture and innovative design. s cascade of
guilloche facets plays with the idea of symmetry. Just
like the reflection of mirrors, its geometric shapes
intertwine in a glittering spirzl. Prices range from
RMSTS to RMII85.

The write man

Stories by SANDRA LOW
starmag-Tecdbacks
thes

51 sertled dowm inco awin-

Agnw sear in the swanky Caran
"Ache suite on the 30th fioor

of Basel's Ramada Plaza - the wallest
Building in Swizzerland - | couldn’t
help bur feel that the Swiss brand
that 'was there o find our mare
abour was just as impressive as the
view from my vantage point,

What stared our as a pencil fac-
Ty in Geneva mose than 85 years
agn has grown, and now produces
the only houry writing instrumenis
in the couny.

In fact, Caran d'Ache Maison de
Haure Ecrivure [house of fine writing
instrumenis) has ofien been called
the Rolls Royee of writing instru-
Mens,

Lirrle surprise, therefore, that on
my irinerary was a rip o Baselworld
~ the worlds' biggest and most
AP wamﬁ’mdjﬂvellery fair
held ewery spring in Swirzeriand's
third-largest ciry. Caran d'Ache was
showing its newest collection for
2009, and rhat alone s3id plenty
abour the brand.

Hawing areived in Zurich the day
Betore on Emarates (the intemational
airline of Unired Arab Emirares which

I OO LI

Secret Journey I, the latest of &
collection of thres highly
innovative and enchanting
designs by the brand,
honours Chateaubriand, the
18th century French writer
and diplomat who had 2
Ereat love for art and
culturs. Each comes with a
SECMET Messags
- for the owner
:}- to unlock.
A For true
CONNOISSEUrs,
there are 30
units of tha
limited edition
Secret Journey
trilogy which each
contain three fountain
pens Prices renge from
RM34,000 tc RM[26,000.

The new CEO of a brand regarded as a Swiss
institution talks about selling prestigious

writing instruments.

made the long rrip a delight thanks
0 awide choice of inflight enterain-
meent and top noich dessens), [ was
gager 1 discover the brand's newest
wiares, [ would also have the chance
w meerwith Jaogues Hubscher, pres-
ident d’[anriiaﬂdte. in Basel EIEIII:I
visit irs factory in Geneva - it was a
whiriwind war of three Swiss ciries,
all in wo-and-a- half days!

First on the agenda, though, was a
char with the man who sits in the
driver's sear Philippe de Korodi, the
new CED of Caran d'Ache, ook over
the helm from his predecessar, Silvio
Laurent, last May,

It is oéwiows that he s exoremely
proud of the brand; “Caran d'Ache is
really an instinumion, with a hisory
that goes back to 1924, All Swiss chil-
dren are familiar with our pencils
and colour pencils, and | grew up
with the brand,” the 45-year-old says,

Bumt the co e rheads
oday va‘;ngaﬂr%ren[?rgam ihe one
that made pencils when he wasa
child. Nowr, Caran d'Ache’s business is
divided ino irs fine ars business

{mainly coloured pencils) and writing
instrumens (which include founsin
pens, and ballpoing and rodlerball
pens). Korodi says the company s
placing more emphasis on wriring
instruments because there is a grow-
ing marker for them across the world,

Like world-famous Swiss-mads
warches, Caran d'Ache has developed
a repuration for guality and crafts-
manship. Despite the similarities,
Korodi believes thar timepieces and
WTiling instrumenss are vastly differ-
et because, “The same warch can
on any wrist and you use it w s2e the
rime, Bust when you write, you pur
s of your own personality on
paper, 50 i i5 3 very intimate objea”

When Korodi joined the company,
he noticed anceher peculiariny
among owmers of WTiting instry-
ment; “When we receive pens from
cusmomers for repair, we see lirtle
traces of Tie’ an the pen, such as
scratches.

“We never auromarically re-polish
the pens, a5 many people want w

> TURH TO SM&

CARAN d'Ache has a special link 0
the worlds of design, painting and
WTiLing. as ifs name is a reference

10 the most imparmant 1ol in

drawing.
This Swiss company was found-
edin 1924 by Amolbd Sciweizzer,

who acquired Ecridor, a Geneva
penil facmory, and then founded a
new company - 12
Fabrique Suisse de
Crayons Caran
d'Adhe,

He was inspared
by Russian =

Emmanuel Poire, a
CaricTurist who
signeed his work
with the pseudo-
mym, Caran d'Ache,
which means
“pencil” in Russian,

business in an insant - he ahways
carries a handful of pens in the
inner pocker of his jacker!

“Today, | am carying with me
three pens. Yesterday, | had six!"
says the charming Hubscher whao
has bowt count bur believes that he
has moge than 100 wriking insou-
menis in his collection,

Hubscher remembers receiving
his first Caran d'Ache pen when he
wias only 15-years-old and says,
“Originally, my family was in the
com business, and my facher
boughr same shares of the compa-

Swiss success

Today, the com- “Owver the years,
pany is the coun- the company has
my's only manu- adopeed new rech-
facrurer of pen- ! nology in its pro-
cils, colour pen-  Jacques Hubscher always  ductionand | am
cils, fine ans has more than one penin confiden that if
materials and his pocket! WE Temain inven-
lzeury writing rive, ake care of
iMSTAUMENES. our custoameers and produce good

A youthful 70-something gualiry producs, then we will
?:qi.nes]-]u!:'s:her. president of survive,” e says,

aran d'Ache, is a sprightly man Hubscher makes ita poing o
who gives away the narure of his ~ play an hour of ennis every

ny and then we inaeased parici-
pazion in the business”

S0, howr has the company
changed from irs eary days?

“We saned by producing pen-
rils before Wo 1g-'ar IL Since we
had e pertise in writing instn-
ments, we imvented the world's
first all-meel cluzch pencil {the
first lead holder m
fearure the now-
ubisitous spring
 chmch mecha-
nism), named the
Fatpencil. |
believed that we
should diversily
and thar's when
we focused more
on producing writ-
ing instruments,”
Hubscher recalls.

Friday and godf during the week-
md;yam:l s;’;s that %Hnds it
relaxing visiting his faciory in
Ceneva,

“I believe in discussing things
with people who have their hands
in the dirt (the ones who are
doing the work in the factory ) and
while [ am learning from them,
they also like to hear whar | think
of their work, Itis a question of
appreciation and respect for peo-
ple who work with you" he says.

And it looks like his recipe for
success has been wrinen in gold!
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By SANDRA LOW
starmag-feedback @thestarcamomy

young Malaysian and his British friends

were brainstorming over drinks recent-
Iy when they came up with an innovarive
scheme,

Tan Wei Ming. 33, who is pamally based in
London and has numerous business inrerests
including hotel consultancy and a lua
French skincare brand, was discussing ©
recession in Europe with his business parrner,
Guy Holland (with whom he runs a London-
hased bespoke furnimre design company |
The owo. along with other buddies, wondered
how companies could explore acl:gansian
plans withour @king on (0o much risk.

“We thowghr it was a grear idea o creare a
plaform ro allow companies 1o increase their
revenue in a very short 1ime,” says Tan. “In
the hoeel mmul[anti{:enrk that 1 do, we are
engaged direaly by ] (W nErs, who are
high ner worth indwiduals. Very often 1 gera
reques: from these clients for introductions o
oeher high nec worth individuals,” he poins
oL

Tan says he always assumed thar these
individuals would know each other bur that
wasn't the case, and he realised thar there
was a need for formal incroductions,

Tan and his friend then ser out to do
research on puming rogether something thag
allows such meetings. After
speaking o many business
owners, they found thar
there are many large scale
business summits or exhibi-
tions that anmac 2 large
audience, most of whom
WETE [0 Serious business
contenders. Also, these
evens do not offer a copdi-
cive environmens for some-
one 1 @ik shop”,

“The mend now is 1o kave
smaller evenis and parties
for abour 20 or so people. A
good haost would invire 2
Emp of people with simi-

backerounds or business
inceresss. Generzlly this
ME iNgmate Ser-up is
favoured as it is more
focused and cost efficient” Tan says,

According o him, the Asian region has 2.8
million hagh ret worth individuals who are
collectively worth USE9.5nl {RM33eril}, and
20,400 individuals within this group hawe a
nes worth of ar feast USS20mil [RM 104 8mil ],
making Asia-Pacific the chird wealthiest
region afier Europe and Nomh America.

As such, the idea for the High Net Worth
Summit 2000 {HNWS), the first and only glo-
hal nerworking plaform for high net worth
individuals, to be held nect week at the
Mandarin Oriencal howel in Kuala Lumpur,
100K D0L

[t says on the inviramon card that gueses are
carefully selecred from a rolodex of high ner
worth individuals, worth US§30mil
(RM105mil), o ensure the right mix of people.

D O'what orhers do no”. An enerprising

“We have looked around
and there is nothing similar m
this event.

“The HNWS - 10 be held
over vfour days - offers three
imporant avenues; a formal
nenworking platform whene
wie will 3ssist in pairing up
specific individuals or individuals from similar
industries, access w the lagest hoxury show-
case, and a celebrity charity gala dinper” says
Tan, wha is project director,

The hecury ase will include the best
exhibitors have m offer, from private jets
Jjewellery, yachts, siaronery, watches, camer-
a5, courere gowns, and exclusive limired adi-
tion items available for purchase by guests ar
special prices,

As for the charity angle, Tan says, “There
were many causes thar we looked at bur we
chose o work with the Pride Foundation,
witich 2ims 1o enhance awareness on breast
cancer and the rreatment and carenfparien[s
11osr both my grandfathers o cancer,

After nwo days o serous nerworking, amend-
ees will be enrerzained ar the charity gala

Money talks

For the first time, Kuala Lumpur will play host to a
congregation of high net worth individuals and provide
a ritzy backdrop for business networking.

Living the high life? The Asian region has 2.8 million high net worth
individuals who zre collectively worth RM33tril. Left: Tan Wei Ming

evening by rwo-time Gramimy Award-winning
American R&B and soul singer, Peabo Bryson,

Also in arrendance ar the Chanry Cala
evening will be Danuk Michelle Yeoh, Daruk
Jean Todr, Hu jun (who starred alongside Tomy
Leung in the highly acclaimed film Red QU
and Jackie Chan.

Tan says that there are 500 confirmed
amendees, the majority of whom are business
ow ners, from Morh America, Europe,
Ausralia and predominancly South-East Asia,

Tan's biggest challenge was getting the
right message across when word abour his
EVENTWENL OUL

“People think that this is an exmravagant
and over-rhe-mop event bur it's not. When we
say it i5 a high ner worth summit, 3 lot of peo-
pl2 had the preconception thar it would mean
aday filled with millionaire guest speakers,”
he poins out.

r wealty individuals, a slump in the
BCONOIMY IS 30 oPPOCTUNE time as *this is the
time for them to come our and meer more
people,

“The money is sull our there but there isa

change in spending parrems. This is the time m

What's on

June [6-18

@ The Litury Showcase
@ Pre-arranged business meeings and
APPOiNIMEns

June 19

@ Recreational and commercial acTivities
including privaze jer viewings, special
test flights, yacht and propeny viewings,
polfing and am gallery visits

@ Celebrity Chariry Gala dinner

Admission fee

For USE4.500 {RM15730), guests will
receive one four-day pass m The Lixury
Showcase, 20 pre-arranged business
meerings, four nights' full-boand accom-
modation ar the Mandarin Oriental
Kuala Lumpur, inclusive of airporn
limousine rransfer and one seax ar the
Celebrity Chariy Cala dinner.

Alernatively, guests can pay LIS§3.500
(RM12.235 for one four-day pass ©
The Luzury Showcase, 20 pre-aranged
husiness meetings, and one s2ar at the
Celebrity Charity Cala dinner.

Privaee jer packages can also be made
available F]urall guests fiying in from
London, Shanghai, Hong Kong, Mumbai
and Dubai (subsect m availability ).

»The money is still out
there but thereisa
change in spending
patterns. This is the time
to make bargain
purchases, from art
pieces and property to
planes, for investment«

TAN WEI MIKG

N

make bargain purchases, from an pieces and
propermy to planes, for imvestment.” Tan says,

And even if you don't boast 2 ner worth of
millions of dollars, you can still pamicipaze.
Anyone with US$2.500 (RM12,235) o spare
and lofry ambitions can still carve apath o a
brighr fumere by rubbing shoulders with the
right people ar the HNWE,

W For more information abour HNSW, con mo
ECM Services Sdn B ar 03-8023 0820 or Pride
o 03-2144 9932 9952

* FROM 5M4

keep the traces of ime on theirwriting
instruments, With wacches, pecple wsually
want them back in perfect condition.”

Howiever, unlike the timepiece industry
which boasts over 250 brands. many of
which are Swiss-made, Caran d'iche is the
Ry Wriling instrement manufacturer in
Swizzerland,

“We need compexicors because they chal-
lenge you to improve, However, our brand
has such a rich heritage and strong history,
50 they auromatically show in our crearivi-
1" says Korodi, who previously managed
Swiss chocolare brand Lind: & Sprungli,
Nesrle and Geneva-based confectionary
company Favarger.

He believes the most impomant selling
points for writing inscruments are thar they
are pleasing to the eye and also allow for 3
cenain “level of comfon™ when in use.

“There has w be ergonomy . then when
you s writing, you need 3 fiow of ink that
is suitable g0 your Eking.” he explains, “Some

Putting pen

like 3 speedy Huidity and some like the fac
thar the pen will not go quicker than one's
thoughis"

Thar is why the brand offers 3 variety of
different pens,

According o Korodi, Malaysians prefer the
roflerball and ballpoint pens, people in Hong
Kong like the rollerball while the Japanese
fove ballpoine pens. In pans of Europe, love
for the founzain pen seems to have been
rekindled.

“The choice of pen depends onwhat one
i5 Inoking for _ the founcain pen will have a
enigue calligraphic effect,

“If youwant @ be practical and write
aquickly, then the roller or ballpoint would be
a

pen.
“Your choice mighs also depend on the
]:EL‘E, a5 fountain pens are more expensive,”
explains,
Korodi says that one of the items on his

to paper

to-do list is gerting more women oo buy fine
writing instruments. Currencly, Caran
d'Ache’s cusiomers are 302 male bux the
brand’s larest collection unveiled in Basel is
bound e change the numbers,

The stunning Perles de Caran d'Ache in
the Harvest Collection is especially designad
forwomen; its fountain, roiler and haflpoine
pens are embellished with a row of five
Akoya pearls, There is also marching kearher
ware in soft calfskin,

Does he believe thar the writing instru-
ment will survive the Interner age?

“Ir's true that peopie are commumicating
more through e-mail and writing less,
Hemwrever, mast people you see around you
will have a mobale phone andfor PDA and
most likely, 3 pen in their pockers of bag.” he
POInS QUL

And Korodi cemainly leads by example;
When not working, he umwinds with his

| il T I 4
Asians seem to prefer the rollerball and
ballpoint pens whereas Europeans like
using fount sin pens.

famity and pens poerry - with his Caran
d'Ache, of course!

B The Caran dAde boudgue &5 ar Bilfon KL
For enquirtes, call 03-2141 6421




